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“The union of opposites, in so far as they are really complementary, 

always results in the most perfect harmony; and the seemingly 

incongruous is often the most natural.”

Stefan Zweig

Dear reader,

With this book we attempt to introduce you to the Microsoft package Power BI as business analyst, 
and show how data can become useful information, in the form of business intelligence dashboards. 
Our target group is not so much the ICT community, but rather everyone who uses analyses and 
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and KPIs or interpreting a dashboard.
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for the quality of the end product, and a few colleagues from PXL University of Applied Sciences and 
Arts, who proofread the book and gave some tips to improve it.

Next, we wish to thank each other; it was a fascinating process, during which we have both learned 
a lot.

Finally, we both wish to thank our families, of course. Ramuna, thank you for your extra input and 
patience during the writing process. And Jasper, thank you for believing in me time and time again 
when I start a new adventure.

Enjoy reading this book,
Sylvio Rodriguez and Jo Swinnen





v

U
SE

R
 G

U
ID

E

USER GUIDE

Dear reader,

With the book you are now holding, we will introduce you step by step to the Microsoft package Power 
BI Desktop. With this package, you can turn complex company data into attractive dashboards and 
understandable reports.

The subtitle of the book, ‘Learn. Do. Experience’, is also your guide. In every chapter, we start with a 
realistic case. Every step of each case is built on in the same way:

Short theoretical parts provide you with insight into company processes and potential 
applications of the software.Learn

You practise the prepared exercises using the screenshots and online start fi les.
Do

You experience the power of the software yourself, and practise the possibilities of 
Power BI autonomously. Solutions are available online.Expierence

The stars indicate the complexity of each chapter.

 The basics of the basics. Without this information you cannot continue.

 Starting level: you can build a simple report in Power BI.

 More complex reports and less clean fi les? Bring it on!

 Power BI and you, it’s a match.

Get your fi les: 

https://download.larcier-intersentia.com

or

and enter code: PNT745
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The numbering 1 2 3  ... in the text refers to the numbering of the fi gures so you can follow all 
actions step by step.

Examples are shown in this way.

Power BI Desktop is continuously developing, and program updates are made regularly. It is possible 
that print screens in this book might deviate from the version you are working with. When major 
changes happen, these are published on the website for this package.

We wish you a lot of success and inspiration!

The authors.
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