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USER GUIDE

Dear reader,

With the book you are now holding, we will introduce you step by step to the Microsoft package Power
Bl Desktop. With this package, you can turn complex company data into attractive dashboards and
understandable reports.

The subtitle of the book, ‘Learn. Do. Experience’, is also your guide. In every chapter, we start with a
realistic case. Every step of each case is built on in the same way:

Short theoretical parts provide you with insight into company processes and potential
Learn applications of the software.

5 You practise the prepared exercises using the screenshots and online start files.
o

You experience the power of the software yourself, and practise the possibilities of
Expierence Power Bl autonomously. Solutions are available online.

The stars indicate the complexity of each chapter.

* The basics of the basics. Without this information you cannot continue.
* * Starting level: you can build a simple report in Power Bl.
* * * More complex reports and less clean files? Bring it on!

* * * * Power Bl and you, it's a match.

4 )

Get your files:

https:/download larcier-intersentia.com

and enter code: PNT745

USER GUIDE ‘ <



Vi

The numbering @ @ @ ... in the text refers to the numbering of the figures so you can follow all

actions step by step.

Drag the field '‘Revenue’ to the Y-
axis. This variable determines
the height of each column and

the units on the Y-axis.

Drag the field ‘Vendor' to the
legend. This is the subdivision
on the Y-axis.
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Power Bl Desktop is continuously developing, and program updates are made regularly. It is possible
that print screens in this book might deviate from the version you are working with. When major
changes happen, these are published on the website for this package.

We wish you a lot of success and inspiration!

The authors.
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